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Introduction

One of the main issue that concerns Internet marketers is the search engineofahieing
page. If a page is returned within the top 10 sites by a search engine for a particiulanoie
people will click on that page than on a page ranked number 30. As any Internet marketer
knows, getting top ranking with the search engines doesn’t just happen.

In the "old days" word counting was enough. Web page marketers waged a constant battle to ge
the right keyword density while search engines tried to trap a hundred differentfdeyw

stuffing” schemes. Then the search engines added a new wrinkle: "link popularity.biighe m

links to a site, the easier it was to get top ranking, so of course, internet mgskétgrshuge

"link farms”. Search engines had to do something or the indexes would be choked with millions
of meaningless links. The solution was "LiAkalysis.” Now instead of just counting the links,

the search engines really want know what you're about. Keyword counting (still intporta

defines your "Topic" -- whatousay you're about. Link analysis defines your "Reputation” --

what others say you're about.

OptiLink is a specialized browser that allows you query search engine resultsaaradyze a
web page’s link structure and reputation— the links it has to other pages, and the links other
pages have to it. This is not guesswork— this is what the search engines actwityusay

site.

Whether you are researching your own site or one of your competitors, OptiLink brings
together, all in one place, the very same information that the search engines ubeimgana
your site. In a series of specialized views the linking structure of any page yauisliésken
apart and presented in a way that exposes inconsistencies and opportunities for immroveme

There might be a hundred ways you can use that information to increase your traffic and
improve your business, but here are just a few:

Look at your own pages and your own sites and be consistent in how they link to each other;
Add and modify keywords on your pages to make the best use of the links you are getting;
Discover and quantify undesirable links and seek to have them removed or changed;

Identify the Hubs and Authorities in your subject area so you can ask for links where it
really counts;

Show you where to narrow the focus of each of your pages for more effective linking;
Reverse engineer linking structures and strategies that successfulensaaketusing.
View reports others have generated.

OptiLink will cause you to see your pages in a new way and to think about optimization and
traffic building in different terms. Just as ymithink , you will probablyre-link
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Changes

There have been several changes to OptiLink since the last version.
1. System Requirements:

Previous Current
Additional System | Sun JAVA runtime | Windows/Linux: Sun JAVA runtime
Software version 1.4.1 or later version 1.5 or later.

Macintosh: most uptodate Sun JAVA
runtime for your OS.

2. Added documentation on copying text from the Log View

3. Added documentation on getting information from specific rows in Pages View, Domain
View, and Links View.

4. Modified Tutorial to use windrosesoftware.com

System Requirements

Computer

CPU 1 GHZ or faster recommended
Memory 512 Mb RAM minimum

Free space 70 Mb minimum prior to install

Operating System Windows 2000 or later
Linux, any version
Macintosh OS-X 10.2.6 or later

Additional System Sun JAVA runtime version 1.4.1 or later.
Software

Proxy Support

OptiLink optionally supports internet access via a proxy. Proxy support is limiteddo bas
authentication, which is the most common type used. See the description of the Setup menu for
setup instructions.

Firewalls

These are a common problem with programs, such as OptiLink, that access the intéenéd. R
your firewall vendor documentation for instructions.
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Tutorial

The tutorial gives you a quick overview of OptiLink. You should also view the 5 Minute Tour
which may be seen online by opening the OptiLink program and clicking on Help/Online Tour.
This tutorial does not explain every option in OptiLink because the purpose is just to get you
started.

Step 1: If you have a dial up connection , connect to the Internet now. If you have a direct
connection, you do not need to do anything.

Step 2 Open the OptiLink program by clicking on the Start Menu, then selecting the OptiTools
group, then clicking on OptiLink.

Programs @ Accessaties _.;-I
E o " , I@ Java Web Start r
oCUMments
f‘ﬂ OptiTools | OptiLink
E}: Settings » ¥ OptiSpider
% L [ Uninstall OptiTools
£ Optilink
Step 3: The first time N [ ]
s . Start
Optl LI nk IS exeCUted after 7Command Sutnmary | éompare‘ Words Doméins Pages‘ Liﬁks Il Log N‘otas‘_
installation it will come Erter Torget URL T [Fortens
U p In Dem O mode Wlth l | -Select Mumber of Links 7 [] Exclude Links fram On Ste
e s ataroenee Search Engine Reguested Links
Only HOtBOt enabled, and ~ | Hothot o - 0 [ Exclude Lirks from Off Site
the number of links fixed g o] Creten s e
to 10- |f you have —Adcitional Pages to Include : I g
pu rchased O ptl LI n k, the ~ g [] Process rel=nafallow Sttributes
“thank-you” email will ; ol et
. . . d 0 Imace Al Mod
contain the authorization 0 e |
key and instructions. .
~Pages 10 lanore- Linking Page Pop
B | fnere 9]
3000 | Wetwork Read Timeout(mili-secs)
.1 | Page Loader Retry Count
“ D Test For Redirects using DNS
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Step 4: Setup OptiLink with proxy settings and the
authorization key. Click Setup on the File
menu. The Setup window will appear.

£ DptiLink
Help
RIS
Open...
Save
Save As...

Report Options. .. Chkrl+O

Export Repart

Setup Browser ..,

Exit Chrl+e

If you use a proxy server, enter the proxy [ERSEr-
server settings here. The browser you are
currently using is a good source for how tc
set these correctly, or ask your system

administrator for assistance. | |

Proxy Host

Proxy Pork
| aos0 |

Authorization Key: This is a string that

was sent to you if you purchased OptiLink A
This key enables the software. Without an | |
authorization key, the OptiLink software Socks Port

[ 1080 |

allows you to do limited analysis using

only 10 links at Hotbot. You can also opel rmx" e |
and view a saved analysis from another Prosey Passward

copy of OptiLink. | |

Authorization Kew

After entering the authorization key, hit | |
“accept”, quit the software, and reopen it. Chceent | [(Coreel |

The only time OptiLink looks at the Lo (o]
authorization key is when the software
starts.
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Step 5: £ OptiLink
When you return to e ey [ ]
the Command View, |~ — A
K Cornrnand | Summary || Compare | Words H Daomainz || Pages | Links || Log I! hates |
you will see the ~Ertter Target URL | | option
SearCh e ng Ines |Aliases P— H Select Number of Links [ Exclude Links from On Site
enabled and a'l I Of the == ~ fgﬁm EiRe, Beduaslcalil 0 [ Exclude Links from Oft Site
counts shown as 0’s. of | [fameve O[] Fetch Alexa Renk
- b Altavista 0
To run OptlLlnk, you T —— oogle 0]l [JFetch Google PR
. ohal Fages 10 Incluge oogleCache 0
will have to select a ~ Hotb?jt 0|l []Process relenofoliow Attrioutes
non-ZerO Count for ::::: g D Process linage Maps
one or more search - S|
engines. & e B
Pages to lgnore Linking Page Pop
[
Network Read Timeoul(mili-secs)
Page Loader Retry Court
v D Test For Redirects using DNS

Step 6: On the Command Vieclick the command tab) You will set criteria for the example
analysis as shown in the following window. Enter www.windrosesoftware.com as the
Target URL, and set the Requested Links for Google to 50. Set the Network Read
Timeout to 6000. An explanation of each of the fields is shown on the following page.

File Help
Start [ |
Targe. Cornrman | Surmmary || Caompare || Words” Damaing || Pages || Links-” Loy || otes |
URL ~Ertter Target URL ~Optiors
herE | bittp: Aoy wvindrosesoftwar e com | Set # ||nkS
L select Mumber of Li”ks_—\ [ Exclude Links from On Site
~Aliazes of Target Page = =
. Search Engine Reguested Links D T o
A~ oL 0 welude Links from £
) AT hetie \| o
m Fetch Alexa Rank
< ! | Mavista 0 [l
Google 50 Fetch Google PR
-Additiohal Pages to Include GoogleCache 0 []Fetch Google
:: Hothot u] |:| Process rel=nofollow Attrik
riktormi ]
= 0 |:| Process Image Maps
ahaa o Image Ak Mod
foe )
bt | E—— |
rPages to lgnore ~Linking Page Paj Set timeout
=
G000 | Metwork Resd Tirmeout(mili-secs)
Page Loader Retry Cournt
i [] Test For Redirects using DNS
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Enter Target
URL

Aliases of
Target Page

Additional
Pages to Include

Pages to Ignore

Enter the url of the target page you wish to analyze. For this tutorial set this
to www.windrosesoftware.com

Enter any urls that resolve to the same page as the target page. For this
analysis, you do not need to enter any aliases. For more information on
aliases, see the description of Target Page Aliases in the Resouroa Secti
Enter urls of pages that link to your target page, but which the search engines
do not yet know about because they have not yet been spidered. This
example doesn’t have any, so leave this blank.

Enter urls of pages that link to your target page, but which you wish to ignore
— possibly because you are considering deleting them from your site. Again,
for this example there are one, so leave this blank.

Options — For this tutorial leave all options blank (the default). Note: Leaving the options in
default mode will cause the 3.3 version of OptiLink to operate exactly as the
previous version.

Select Number For each search engine you wish to analyze, enter a link count greater

of Links

than 0. click in the Link Count cell next to the search engine you want to
analyze. A drop down menu will appear. Highlight the number of links
you want

The number of links controls the level of "precision” you get in your
measurements. For a "quickie" check of what a page is about and what
kind of sites link to it, 10 or 20 sites will do. 100 links will give you a
picture of the page that is much closer to what the search engine actually
uses in responding to user searches.

For this tutorial, set AOL to a count of 10

Exclude Links Ignore links from the same domain as the target page. If checked no
From Onsite links from the target site will be included in the analysis. Leave it blank

for now.

Exclude Links Ignore links from outside the target page domain. If checked no links
From Offsite  from outside the target page domain will be included in the analysis.

Leave it blank for now.

Fetch Alexa The traffic ranking for a site returned by Alexa.com. Leave it blank for

Rank

now. A full description of the use of this option is in the Resource
section.

Fetch Google Page rank (a number between 0 and 10) is a unique feature of Google

PR

Process

that is critical to ranking at the top of the Google results. Leave it blank
for now
This will cause OptiTools to honor the rel="nofollow” attribute on links

rel=nofollow as proposed and being implemented by the major search engines.

Attributes

Leave it blank for now
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Process Image This will cause OptiTools to spider links in the <area> tags that

Maps

Image Alt
Mod

Linking Page
Pop

Network Read
Timeout
(milli-secs)

Page Loader
Retry Count

Test For
Redirects
Using DNS

implement HTML image maps. Leave it blank for now

This controls how OptiTools treats text in the alt attribute of images that
are contained in links. The default is “never” which means the text is
ignored. The “if no text” setting will cause OptiTools to use alt text as
link text if there is no plain text in the link. “always” will cause
OptiTools to always include alt text as link text. Prior versions of
OptiTools operated as “never”.

Leave it blank for now

OptiLink queries this search engine to determine the linking page
popularity. This search engine does NOT have to be one of the engines
from which you requested links.

This is the time allowed for search engine response.
Set this to 6000 milli-secs (3 secs).

If you find that pages are failing to load, increasing this number to
something greater than the default may help.

The number of times that OptiTools will retry a page load. The Default
is 1, which means a single attempt following a failed load. Zero means it
will not retry at all. This is useful in marginal or slow connections or

with websites that are heavily loaded, generally slow to respond or
unreliable.

This is used for tracking affiliate linking, (affiliate links are rediegcso
that sales can be tracked). Leave it blank for now. A full description of
the use of this option is in the Resource section.

This option is renamed in the 3.3 version of OptiLink to make its
function more clear.

For additional information of each of the fields in the Command View, refer to the Resourc
Section of this document.
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Step 7

Step 8:

Press the start button. The user
interface will switch to the "Log"

window and you will start seeing web

results almost immediately. As
OptiLink processes your command it

31 March 2006

File

Help

Start

Cotmmand | Sumn

displays progress and error messages

in the Log view. Any network or
data errors will be listed here.

Once OptiLink finishes processing
your command, it displays the
Summary view, the first of six result
views that show different aspects of
link reputation for your target page.
Here you'll see your target page liste
along with its IP address, the numbe
of inbound links to the page reported
by the search engine and a few othe
important particulars. A detailed
description of the Summary view
along with the other 5 views may be
found in the Resource section

g

OptiLink
File Help

Start [ |

Command | Summaty | Compare | Words | Domains | Pages || Links || Log | Motes
Link Reputation Analysis

Feport generated om 373172006

OptiTools Version 3.4.15

Options
Network timeout = 6000
Test for redirects = false
Exclude on-szite links = false
Exclude off-zite links = false
Fetch Linking Page Popularity = false
Felch Alexa Pank = Calse
Fetch Google Page Fank = false

Subject Page

= hetp: /A windrosesoftware . con
IP address =

64,34, 197,221

Bliases of target page
http: //fwindrosesoftware. con

Sources

Google reports 11 awvailable links

Google provided 10 of 50 requested results
User prowided 0 linking pages

Total unigque pages to be analyzed = 10

< >

10
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Resource Section

Main Window

£ pptiLink CEX
File Help

Start ( ]

Coritmand | Summary | Compare | Words | Domaine | Pages | Links | Log | Motes |
‘Enter Target URL 1 | ptions

-Aligzes of Target Page

[Select Mumber of Links 1 [ Exclude Links from On Site

| Search Endine Redquested Links
~ oL
LIThewieh

5 Alavista

- Google
Additional Pages to Include GoogleCache
A Huthot

I nktomi
Lycos

]

ahoo

[ Exclude Links fram Off Site

[ Fetch &lexs Rank

] Fetch Google PR

|:| Process rel=nofollovw Aftributes

|:| Process Image Maps

rlnage Al kod

=N =RE=1 =N =R =AE=N1=R1=01=]

Pages to lgnore Linking Page Pop
St T U
i | |Mane v|

—
3000 | Metwork Read Timeout(mili-zecs)

|1 | Page Loader Retry Count

|:| Test For Redirects using DNS

-150

The main window of OptiLink contains the File and Help menus, and 9 tabs. When a tab is
selected is reveals a “view”. The views allow the user to enter informationine thef

analysis he wants to do or provide different views of the data that has been gathered by
OptiLink about the target site.

11
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Menus

File Menu

< OptiLink
Help

Mewy
Qpen...
Save
Save As...,

Expork Report

Report Options,,, ChrHO

31 March 20

Setup...
Setup Browser. ..
Exit ChrH0
New Begins a new report.
Open Reads in a previously created OptiLink analysis.

Save and Save As

Saves an OptiLink analysis to a file.

06

Report Options

Control which of the results views appear in the exported repor

Export Report

formats the information from an OptiTools program in an html f
in a temporary folder on your machine, and launches the defau
browser to display the user report. The report can then be prin
or saved, or mailed. The Report Options control which results
views are included in the report.

Setup

Define internet parameters and authorization key

Setup Browser

An expert feature for modifying the browser that will be accessé

xd

by the OptiTools.

12
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Setup

Clicking on Setup in the File Menu brings up the Setup Window which allows the user to define
parameters for a proxy server as well as enter your authorization key. Whatevsgrrou
are currently using is a good source for how to set these correctly, or your systemnsteator.

& Setup Options

@ Oise

< OptiLink

roxY

Mew [JUse Socks Proxy
Proxy Hosk

open...

Save Proxy Port

Save As... 8080

Repart Opkions,., Chrl+O Socks Host

Export Report Socks Part

'_:lEftUFl. . 1080

Proxy User ID

Setup Browser. ..

Exit Chrl+0 Proxy Password
Authorization Key

Authorization Key: This is a value that was sent to you if you purchased OptiLink. This key
enables the base features and optional features in the program. If this field isdulcene y
operating the OptiLink Viewer which is free software that you can distributeualke, but it
cannot perform an analysis. It can only view an existing analysis built by others. r¥da ca
File Open to view results someone else created, but you don’t have the ability tmeveate
analyses. If there is an authorization key, then you have purchased a copy of OptiLink and
possibly one or more optional plug-ins.

As soon as OptiLink is installed, it will come up in Demo mode where the extent ofianalys
and some features are disabled. If you have purchased OptiLink, the welcome method will
contain the authorization key and instructions. To do file setup enter the authorization key, hit
“accept”, quit the software, and reopen it. The only time OptiLink looks at the authmrizati

key is when the software starts. The authorization key will contain information abaut w
options you have purchased. You have the base program, the base program plus some
additional search engines, the spider, or any combination. If you want to purchase additional
options in the future, you can do that on line and you are immediately enabled for the options
you have purchased.

13
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Report Options

Brings up a window that lists the report views. Click the view or views you wish to include i
your report.

= Report Options

< DptiLink

HElI:I PETTT . .
BUMIMEr:
Mew | s e

Open... Cormparizon
Save Darmains
Save As...
Pages
Report Cplions., ..
Export Report Links
Setup... Motes
Setup Brawser..,
Exit Chrl+g [ Accepk l [ Cancel ]

14
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Help Menu

< DptiLink
File

Cam

Reference
Ert
Abouk

Ttar Cnline Tour
Crline FAQ

Online Tour
Online FAQ

Reference

About

Take a 5-minute tour of OptiLink features.

This page provides answers to some of the most common questions and
solutions to the most common problems for the OptiLink product.

A link to OptiLink reference material.

Items that may be requested if a problem is reported.

The software version

The operating system version

The JAVA runtime version

The support email and phone number

15
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Tabs

Clicking on a tab brings up a “view”. A view is selected by clicking on the tab, which brings
the selected view in front of the others.

Command

Defines the target page you want to analyze.

Summary

Provides a brief outline of the results found. Once an analysis is
completed, the Summary view is automatically displayed.

Compare

Compares the Topic of the selected page with the Reputation of t

page. The Topic is measured by what words, and combinations of

words, occur most frequently on the page. The Reputation of a p
a measure of what other pages say the subject page is about.
Reputation is measured by the number of incoming links that use

various words and combinations of words. The "best" pages in any

ne

age is

given category are those that have Topic and Reputation measures that

are in close agreement.

Words

The words pane shows every single word found either on the pag
being analyzed, or in the text of links referring to the page being

analyzed and shows where and how many times each word occurs

[§2)

Domains

Shows all the domains that contributed links to your subject page
the IP address of each.

and

Pages

Lists the pages that link to your subject page in terms of Hubs and

Authorities. An authority page can thought of as a very popular

destination, with many inbound links and relatively view links to other

pages. What links there are of course, would be very important.
Hub page is just opposite-- more like a train station with numerou
outgoing links. Hubs may have many incoming links as well if the

are "very well known" hubs. Use the Pages View to decide whicl

page links are more important than others, and why.

A
5
y
|

Links

Shows the precise text used to link to your page. The text of links to
your page determines your “Reputation”-- what others think your page

is really about. Maybe they're right? It could be that you should

change or enhance your page measures to move your Topic closer to

your Reputation.

Log

Provides a blow-by-blow monolog of progress. This can also be
reviewed after the fact for error conditions should the results displ
in the other views appear incorrect.

ayed

Notes

Make whatever notes you want here and then send the OptiLink
report, along with your notes, to the next viewer.

16
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Table Operations

Each of the views that presents data (Summary, Compare, Domains, Pages, and ls@ks) pre
that data in the form of tables. Each of the tables can be manipulated to reorder and sort the
columns to provide the most helpful format for the data.

Sort Ascending

Right click in the column name cell to sort alphabetically if the
column contains strings. If the column is numeric, this will sort in
descending numerical value.

Sort Descending

Shift/Right click in the column name cell will sort in reverse
alphabetical order. If the column is numeric it will sort in ascendir
numeric value.

'9

Resize Column

Move the curser over the dividing line between two columns. WH
the right/left arrow appears, depress the right mouse button, and
the edge of the column to the desired width.

nen
move

Reorder Columns

Depress the right mouse button in the column name cell and dra
column to the position you wish.

p the

17
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Command View
The Command View is where you set up the criteria for the analysis you wish to run.

< OptiLink

File  Help
Start ( J

Command | Summary | Compare | Words | Domains | Pages | Links || Log || Motes

Enter Target URL Cptions
— Select Number of Links [ Exclude Links from On Site
Aliazes of Target Page T = =
& . Search Engine Requested Links . §
~ aoL 0 |:| Exclude Link=s from Off Site
AITheveh 1]
Fetch Alexa Rank
4 Attavista 0 O
Google o Fetch Google PR
Addditional Pages to Include GoogleCache 0 D it
| ~ Hothot u] |:| Process rel=nofollow: Attributes
Inktarni o
Lycos 0 |:| Process Image Maps
] o Image A Mod
'ahoo o
Mever W
» :
Pages to lgnore Linking Page Pop
| 2 iNone v|
| 3000 Metwork Read Timeout(mili-secs)
1 Page Loader Retry Count
R [] Test For Redirects using DNS

Enter Target URL

This is the URL of the page you wish to analyze. OptiLink reports will contain inflamrmat
on links from and to this page.

OptiLink takes the url you provide, such as www.nothing.com, prefaces it with

“link:http//”, and uses that as the search string for the url you selected. This tfaise
search engine to return a list of urls that link to your site. Some engines will ajsebe
additional parameters to make the output results more appropriate to OptiLink’'s use. Whe
“Show Query Results” is selected, the precise query OptiLink issued will be shdke i
location field of your default browser.

Aliases of Target Page

The Target Page Alias list is a way to tell OptiLink the explicit namesgés that are linking
to the site. OptiLink will search for your target page, but anytime it finds a lihkthihes
either the target or an alias, it will use that link.

Implied Page Names

When you entewww.splat.conas the target page name, that is really the host name and not

a page name--the page name is implied. When the web server sees an incomplete path — the
host name and a directory for that web domain—it will provide the top level page which

might be index.html, default.htm, home.htm, default.asp, etc. The web server configuration
determines what the name is, and there is no way for OptiLink to know.

18
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The same set of pages could be known by more than one name

Multiple domains could be directed to the same set of pages, or you could have changed
your domain name and you have your old domain name pointing at the new domain name
through a redirection service.

A common example of an alias for splat.com is www.splat.com. Www.splat.com is
actually not the same url as splat.com, but it is commonly treated the same by twaking
entries in the domain name server and then configuring the web server so that ihgerves t
same content. This would be duplicate content, but the search engine will detect that this
actually the same site with two different urls.

As OptiLink runs, it may encounter aliases for the page you are analyzing. Aftein©pas
finished running, it updates the ‘Aliases of Target Page’ box with the list eealinhas found.
OptiLink may not find an alias that it should If this occurs, you can provide the URL dyplicit
in the Aliases List and rerun..

Additional Pages To Include

In the fieldAdditional Pages To Includgou list pages that you would like to have considered

in results just as though they were found in the search engine. These might includegtages t

you have reason to believe link to your target page, but have not yet been listed in the search
engine. These pages must accessible on the web-- you have already put on your web site. They
are not just files on your local hard drive.

Why List Pages Here:

Police Your Reciprocal Link Agreements

This is an agreement with some other web site for a link. By entering zero link aounts f

all search engines (you are not asking the engines for links at all) and listing a bunch of
pages in the Additional Pages To Include. You are telling OptiLink, “I'm going to give you
the list of pages to look at.” You could just have a saved OptiLink report with a list of those
pages on which you are expecting to have links. You would rerun this occasionally to make
sure those links are still there and still say what they are supposed to.

Do A “What If” Analysis When Developing New Linking Structures.

Suppose you have an existing site, and you add some more pages to the site, or you add
some pages to another site, or you build a new site that links to your target page. Those new
pages are not yet in the search engine, so you can’t tell what your reputation is going to be
once those are spidered without waiting six weeks. By listing pages in the Addrayesd

field you are able to do a “what if” analysis.

Pages to Ignore

This is a list of pages that should not be analyzed. OptiLink may have trouble parsing and
loading a page-- there is a lot of bad html on the web. In the unlikely event that this happens, the
page can be ignored by listing it here. You might also use this feature if you are daimaf a “
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if” analysis and want to get rid of the link on this page. Combined with the “Additionas’Page
feature, you can both add and delete links in doing what-if analyses.

Select Number of Links

Selecting a search For each search engine you wish to analyze click in the

engine Requested Links column next to the search engine you
want to analyze. A drop down menu will appear.
Highlight the number of links you want

The link count controls the level of "precision” you get
in your measurements. 10 or 20 sites will give you a
"quickie" check of what a page is about and what kind
of sites link to it. 100 links will give you a picture of
the page that is much closer to what the search engine
actually uses in responding to user searches.

Command View Options

Requested Links If the target page is linked to by pages A, B, and C, the engine checked as
the primary engine is the one that is queried for the popularity of pages A, B, and C. This
information will indicate how important those links are. This information is shown inaitpesP
View under the “Links In” column

Exclude Links From Onsite and Exclude Links From Offsite OptiLink starts out with a

group of candidate linking pages. These come from the search engine the user hagdiesignat
and from the list of pages the user enters in the Additional Pages To Include text b@xofSom
the links to the target page will be from the same domain that the target is on.afEhessite

links. Some of the linking pages will be from other domains. Those are offsite links. Heyou a
interested in optimizing your own links, you could choose to exclude all off site links — those
that are not from your own domain. OptiLink would simply ignore them. Conversely if you
are interested in what other sites say about you, you could choose Exclude On Site Links.

Fetch Alexa Rank: Alexa.com maintains the relative traffic rank of a few million sites on the
internet. The Alexa Page Rank is like a golf score, a lower number is better. 4 gotitg
alexa.com and type in the url of a site, it will return the relative rank of thatgatast all the
sites it has measured. You will notice that Yahoo.com is number 1.

Alexa is just another way of analyzing potential linking partners. Bear in mindatiliahg is
not the goal. Traffic and sales are the goal. One way to generate traffic ve tgoa page
rank highly in the search engines. Another way to generate traffic is to have linkimgrpa
who have high traffic. It may also be that in searching for the best linking partnerayou m
find that there is a site that has good traffic according to Alexa, but doesn’t hayoudry
search engine ranking.
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When you run an analysis, there will be a column in the Pages View where the Alexa rank i
displayed for each page linking to your target page. There are a couple of pexsilialdting

to Alexa rank. Zero is not a valid result — it means the page is not in the Alexa index. When
you are looking at the Alexa rank remember that zero means that Alexa doesn’t tgrigéha
which implies that it is a low traffic page, not a high traffic page. If you sort ¢rcdhamn

you end up with the pages with no rank at all appearing before the pages that are ranked the
highest. Keep in mind that lower numbers are better than higher numbers, and zero means no
ranking at all.

Fetch Google Page RankPR (Page Rank) is one of the features that is important in getting top
rank in Google, however it is “baked in” to the result, so you don’t have to have the Page Rank
information other than what you can get from the Google Tool Bar in Internet Explorer. The
Fetch PR option in OptiLink is intended to help qualify potential linking partners, not tb assis

in linking analysis. When this option is turned on, for each linking page that is processed,
OptiLink will show the page rank reported by Google, much like the fetch linking page
popularity option, or the fetch Alexa Rank option—it provides information about the linking
pages. It also reports the page rank of the target URL. In the Pages View, yowwhief

page rank of each of the pages listed in one of the columns. The Applications Secrets Guide
includes a chapter on link partner selection using the Google Page Rank, and the Alexa Rank i
the selection of linking partners and in the use of expired domains.

Process rel=nofollow Attributes: This will cause OptiTools to honor the rel="nofollow”
attribute on links as proposed and being implemented by the major search engines.
Links to SE announcements about nofollow:

Yahoo Search Blog Notes

MSN Search Blog

Google Search Blog

Process Image MapsThis will cause OptiTools to spider links in the <area> tags that
implement HTML image maps.

Image Alt Mod: This controls how OptiTools treats text in the alt attribute of images that are
contained in links. The default is “never” which means the text is ignored. The “if fio text
setting will cause OptiTools to use alt text as link text if there is no pleimtéhe link.

“always” will cause OptiTools to always include alt text as link textorRrersions of

OptiTools operated as “never”.

Linking Page Pop: The Search Engine chosen here is used to determine the number of links
that the search engine has in its index that point to the linking pages (which in turn point to your
page). The target page is pointed to by linking pages, and the linking pages are pointed to by
some number of other pages. That number is the link popularity of the linking page.

In the Pages View, this number appears in the Links In column.

The search engine chosen here does not have to be one of those you have selected above it in
the Select Number of Links box. Linking Page Popularity is primarily used to evahiaeg

partners, or to compare the ranking of pages in MSN and Yahoo, both of which use page
popularity as part of their ranking algorithm.

This option is useful if you are looking for linking partners. Naturally the linking paryoer
want will be the ones with higher linking popularity as well as higher Alexa Rank.
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If you are optimizing your link text, then you don’t care about the popularity of the pages
linking to you. In this case you don’t need the linking page popularity, and OptiLink runs faster
with this option turned off.

Network Read Timeout (milli-secs):This is the time allowed for all http page loads. If an http
request takes longer than this time, the page will be skipped.. Often servers wiirhpoeary
delays, so OptiLink automatically retries failed page loads for the targetgoal all linking
pages. Additionally, OptiLink will retry search engine results page load.twice

Page Loader Retry Count:The number of times that OptiTools will retry a page load. Default
is 1, meaning that OptiTools will make a single attempt following a failed loach r@eans

that OptiTools will not retry at all. This is useful in marginal or slow connectiomsth

websites that are heavily loaded, generally slow to respond, or unreliable.

Test For Redirects Using DNSThere are 2 ways to detect links. In normal operation,
OptiLink compares the href text to the target url. When the page is referred toliagsam a
redirection, this doesn’t work. When Follow Links is checked, OptiLink does much the same
thing that the search engines do--it loads the target page. This requires a doneasenvam
lookup, and then a check to see if the page is the one it is interested in. This is very slow.
However, this is the only way to get links which are redirections, which is oftentiaease

with big affiliate programs.

For example, a site like 123inkjets will have many links into it, but few of them wiiatyg

contain the text “123inkjets”. Most of the links will be through an affiliate manageme

program such as Commission Junction and will say something like gjsrv.cgi/ and somesnumber
separated by a hyphen, which is how Commission Junction tracks the link from the affiliate
page to the inkjet cartridge manufacturer. If the search engine says thatréh®0® pages

linking to 123inkjet.com, and you ask to analyze all 500 of them, OptiLink will do the browser
equivalent of clicking on every link on every one of those pages and seeing if the effddtive ur
123inkjets. The search engines do exactly this, and theynhawe large computersUnless

you want to have the same amount of compute power, or take a similar amount of time, you
probably want to skip this unless you want to know exactly what the link text says. Even when
OptiLink doesn't find a link, the Pages View will show all the information excepilisinow 0O

links to target. It won’t show the link text because it doesn’'t know which of the links are
actually a link to the target page, but at least you will know that the search dagimetbis

page links to your target page, and that may be as much information as you need
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Summary View

The Summary View shows a brief synopsis of what was measured, when, how, and a general
outline of the results found. When printing an OptiLink report, the summary view is printed
first and serves to label the report.

£ OptiLink A=
File  Help

Start [ ]

Command | SUMMErY | Cormpare | Words || Domains | Pages || Lirks || Log || Motes

Link Feputation Analysis A
Feport geherated on 3/3L72006
OptiTools Version 3.4.15

Options
Network timecout = 6000
Test for redirects = false
Exclude on-site links = false
Exclude off-site links = false
Fetch Linking Page Fopularity = false
FeLclhi Alexd Bank = Ldlse
Fetch Google Page Rank = false

Zubject Page http: /swmmr. windrozsesoftware. com
IP address = 64,34.197,221

Aliases of target page
http: //windrosesoftware, com

S0urces

Google reports 11 available links

Google provided 10 of 50 recquested results

Tser provided 0 linking pages

Total unique pages to be analwyzed = 10 v

4 *

23



Copyright 2006 Windrose Software 31 March 2006

Compare View

This view shows on-page and link text word counts for the subject page. From these word
counts we can determine tfiepic andReputatiornof our page. The “Word” column lists all

the words on the subject page or in links pointing to the page that are visible to the search
engine. By default the words are not listed in alphabetical order. Instead, thetearbyi

word count (shown here as a percentage of total words on the page), with the most used word
listed first. The “Page” column shows the count of the word as a percentage of toabwor

the page. By determining the most common words used, you can determine ttupjgage

what the page thinks it is about. The “Link Text” column shows as a percentage, how often a
word is used in the text of links that refer to that page. The “Link Text” column insl izt

other pages think the page is about. Numbers are rounded to the nearest whole number. 6.42%
becomes 6%, and 6.5% becomes 7%

In this example, after clicking on the Link Text column header to order the table by mdst us
link text words, we can see that the page topic is ‘seo software’. The percertag¢hese

words is not optimal, however marketing for Windrose products is done through a network of
affiliates rather than search engine ranking.

£ Dptilink M=
File Help
Start ( |
Cormand | Summary | COmpare | Wiords | Dormaing | Pages | Linkz | Log | Motes
Wyiare Page Link Text
se0 | % 0% ~
software 1% 20% =
Home 0% 0% B
Engine 1% 0%
search 1% 10%
page E T
tools 0% 0%
the T 0%
of 4% 0%
and 3% 0%
- 5 0GR
i s GRS
available 1% [
by T, N
dynamic 1% 0%
first 1% 0% w
Word The words appearing on the page, in link text leading to the page,

and in the titles that contain the links leading to the page;

Page The frequency of occurrence of the words in the search engine
accessible page text. In our example, ‘engine” was the most
frequently used word at 7%.

Link Text The percentage of inbound links to the subject page that contain the
word at least once;
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Topic
The "Topic" is the subject of the page as determined from the text on the pag8&d&arth

engines determine the topic by counting all the words on a page and computing the frequency of

each word. So, a page of 100 words that contains the word "marketing” 5 times will measure
5% for the topic "marketing.” In the "Page" column OptiLink shows the frequency of aswor
on the target page, measured as closely as possible to the way the search enghetukibs
the on-page factors, such as “topic” have only a very minor effect on ranking. However,
structuring your page so that it is actually about the subject that the user expetsnitely

help your page convert visitors to sales.

Example
£ OptiLink
File Help
Start | |
Carmmand Summary| Compare | VWiords | Domaing || Pages | Links || Log || Motes
Wiard Page Link Text
the | % 1% "
of I 1% E =
and 3% 0% B
to 3% 0%
=e0 | e | | 0
i | 2% 0%
softveare 1% 20%
Engine 1% 10%
search 1% 10%

If you click on the Page column header to order words in most-used order, and ignore the
connecting words, “the”, “of”, “and”, “to”, and “in”, you will see that this page thinks it is
about seo and search engine software.
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Reputation

The Reputation of a page is a measure what other pages think the target page is about as
determined by the link text. That is the visible text that is part of the link to the(Peiggble
text” means visible to the search engine.) Be careful: a common practiceegt@pisical
links. Such links have no text (it's a picture—the search engine can't read thethexe ifs
any), but they do count in the number of links, so your Link Text score is reduced.

For example, if there are 20 links to our page and just 2 of them contain the term "marketing
while 5 of them use the word "banana”, we (and the search engines) might conclude that the
page might be about marketing, but it is more likely about bananas (or even marketing
bananas). For this "banana marketing" page, OptiLink would show 10% (2 of 20) for marketing
and 25% (5 of 20) for banana in the Link Text column.

Example

£ OptiLink
File Help

Start [ |

Comnand | Surmmary | SOMPare | Wards | Domaing | Pages || Links | Log | Motes

Wiard Page Link Text
=e0 | 2% 0% Py

205

software 1%

If you click on the Link Text column header to order the table by link text percentage, you wil
see that the top two words in the text of links pointing to this page are “seo” and “sbtftwar
This indicates that what other pages think this page is about (its reputation)o$\weaoes

In the example above, for topic, we saw that the topic of the page is seo and search engine
software. We can see that there is close agreement between the page taplree(pdge thinks
it is about) and the page reputation (what other pages think it is about.)
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Words View

The words pane shows every single word found either on the page being analyzed, or in the text
of links referring to the page being analyzed and shows where and how many times each word
occurs.

The Term column lists all the words in the document. The other columns indicate aheas of t
document and show the count of specific words in that area. Shown in parenthesis following
each column name is the total number of distinct words that appear in that area of thealocume

Term a list of all the words

Total the number of times that word appears on the pageunted text (Search
engines vary in what text they count.) Shown in parenthesis is the total number
of distinctcountablewords in the document.

Body The number of times the word appears in body text.

Title The number of times the word appears in the html title tag.

Heading The h1 through h6 html tags. OptiLink doesn’t differentiate between the
different ‘h’ levels. It accumulates these together the text in all the he@aging
because it is believed that this is what the search engines do.

Alt Words counted in the alternate text on images.

Link Text  Text that appears in links on this page going to other pages. This is separated
from the body text because some engines appear to provide higher weighting to
that text than to just plain body text.

Keyword If these appears they are the meta keyword and description fields from the

Description <head> section of the html document. Appears only when the primary search
engine selected is one that pays attention to the meta tags. For example, Inktomi
based search engines do count those fields, whereas Google does not.
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The on-page column in the Compare View shows the keyword density for each word in the
visible text on the page. The percentage numbers in the Compare View can be derivied from t
count of terms in the Words View. For each term divide the number in the Total column by the
total number of words in the document.

Example

£ QOptiLink
File Help

Start | |

Command | Summary Cumpare|Wﬂde|Domains Pages | Link=s | Log | Motes
Term Total(271)  body(2500  tithe2) heading(0) ' alt(&) link-tex=ti13)
about 1
cyhatnic
linkirg
rmininet

of

aptilink
cptizpider
policy
privacy
publications
revenge
suppart

us
american
catd
discover

|

=y

alalalalala|lalalala | s b= =
=y

Lo O e o o e e e o el e ) T

o oo oo o|oo|o o o|olo|o| O
Fontl Mot Bl I e I o o o e e e e o Y

o oo ooo|Ioo|o o oIoo|o|O
ololala|lalalalalalalalalala|a

In terms of on-page factors, this page is not optimized because the terms for wioicld itike
to be ranked are actually a very low percentage. For search engines that consider on-pa
factors (at this time Yahoo is about the only one) where the text occurs on the pggatanm
and the Word view tells you this.

Actually, on-page factors hardly affect ranking. If you want to figure this out justitile on-
page factors matter, this is the tool to use.
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The Domains View
This view lists every domain that contributes links to your target.

Domain Name  The domains where linking pages were found.

Link Count

IP Address

The number of links to our target page that were found on pages in
the listed domain.

The Internet address of the domain.

Getting Information About A Site

After selecting a site in the Domains View (row will be blue), then click titg mouse button
anywhere on a site row to pop up a command menu to get information from this site.

£ QDptiLink E] :'E][z]
File Help
Start [ ]

Caommand | Summary | Campare Wu:urds| Domainz | Pages | Links || Log || Motes
Dormain Mame Link Court IP Address
windrozesoftware com 664 34197 221
leslierohde. cam

Headers

Robots File

Open

Wit Source

Wien Links

Copy URL

Copy LURL Lisk

Copy Table
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Whois
Headers

Robots File

Open

View Source

View Links

Copy URL

Copy Table

Returns data for the domain.

Queries the http header from the server where that web page is hosted.
Sometimes you can gain some useful information about the page such as the
kind of server or when the page was last modified. This is definitely for the
real geek.

Displays the “robots exclusion file” named robots.txt, which may be
optionally placed on a web server. This file is a guide to spidering
programs such as search engine spiders not to spider certain directories or
files on the server—for example, shopping cart systems that could create
order sessions if accessed by the spider. Blocking private areas keeps the
spider from getting a password challenge thus reducing the server load.

Opens the page in your default browser.

Brings up a simple edit window on the html source of the page. This is only
for a quick peek at the html source. A more complete editor is available by
opening the page in your default system browser and then choosing “view
source.

Opens a table of all of the link text and link urls on the page. This is useful
in diagnosing missing links.

Copies just the page url from the currently selected row to the clipboard.
This is convenient if you want to put this in the notes section, or in a report,
or email.

Copy the table you are viewing to the clipboard.

30



Copyright 2006 Windrose Software 31 March 2006

Pages View

The Pages View shows every page that has one or more links to the target. The ca@umns ar

Page The URL of each page that links to the target page.

Links In

Links Out Links Out is the number of links the page has to other pages.

Link Ratio The ratio of links in to links out expressed as an integer percentage

Target Links The number of links from this page to the target page.

Alexa Rank  The Alexa traffic rank for the page. Like a golf score, lower numbers
are better.

Google Rank This is Google’s proprietary Page Rank. (a number 1 through 10, higher
is better)

Page Title The text that appears in the html title tag of the target page

Getting Information About A Page

After selecting a site in the Pages View (row will be blue), then click ¢gie mouse button
anywhere on a site row to pop up a command menu to get information from this site.
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Whois Returns data for the domain.

Headers Queries the http header from the server where that web page is hosted.
Sometimes you can gain some useful information about the page such as the
kind of server or when the page was last modified. This is definitely for the
real geek.

Robots File  Displays the “robots exclusion file” named robots.txt, which may be
optionally placed on a web server. This file is a guide to spidering
programs such as search engine spiders not to spider certain directories or
files on the server—for example, shopping cart systems that could create
order sessions if accessed by the spider. Blocking private areas keeps the
spider from getting a password challenge thus reducing the server load.

Open Opens the page in your default browser.

View Source Brings up a simple edit window on the html source of the page. This is only
for a quick peek at the html source. A more complete editor is available by
opening the page in your default system browser and then choosing “view
source.

View Links  Opens a table of all of the link text and link urls on the page. This is useful
in diagnosing missing links.

Copy URL  Copies just the page url from the currently selected row to the clipboard.
This is convenient if you want to put this in the notes section, or in a report,
or email.

Copy Table Copy the table you are viewing to the clipboard.
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Links View

The Links View shows every link to the target page found by OptiLink.

Linking Page
URL

Linking Page
Title

Link Text

The URL of each page that links to the target page.
The title of the linking page—this tells us the topic of the linking page.

The text associated with the link on the linking page. This is what the
linking page says the target page is about (reputation)
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Click the column headers to sort alphabetically by any of the three columns.

Getting Information About A Site

After selecting a site in the Domains View (row will be blue), then click tite mouse button
anywhere on a site row to pop up a command menu to get information from this site.

Whois

Headers

Robots File

Open

View Source

View Links

Copy URL

Copy Table

Returns data for the domain.

Queries the http header from the server where that web page is hosted.
Sometimes you can gain some useful information about the page such as the
kind of server or when the page was last modified. This is definitely for the
real geek.

Displays the “robots exclusion file” named robots.txt, which may be
optionally placed on a web server. This file is a guide to spidering
programs such as search engine spiders not to spider certain directories or
files on the server—for example, shopping cart systems that could create
order sessions if accessed by the spider. Blocking private areas keeps the
spider from getting a password challenge thus reducing the server load.

Opens the page in your default browser.

Brings up a simple edit window on the html source of the page. This is only
for a quick peek at the html source. A more complete editor is available by
opening the page in your default system browser and then choosing “view
source.

Opens a table of all of the link text and link urls on the page. This is useful
in diagnosing missing links.

Copies just the page url from the currently selected row to the clipboard.
This is convenient if you want to put this in the notes section, or in a report,
or email.

Copy the table you are viewing to the clipboard.
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Log View

As the OptiLink analysis engine runs it writes informational and error mestatiee Log

View. Once OptiLink is finished, a COMPLETE message is written and the Syrivheay is
displayed. You can view the log during execution to make sure the program is accessing the
network without problem and to see that links are being discovered and processed. Upon
completion, check the log if the results shown in the other views seems incompleterectncor

Copying Text From The Log View

Highlight the text you wish to copy, then right click to copy, or just right click withdetseg
to select all:

The Log View is read only, so you cannot paste into this window (in spite of the menu option).

Notes View

The Notes View is an edit window where you can write whatever comments you wish about the
report that was generated. This provides a convenient way for people who are reviewing the
report to record information to pass along to the next reviewer.
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Checking Results

Are My Results Complete?

After running OptiLink, you may be concerned that the results are either not correct or not
complete. It is important to understand that the results will almost never béyatimplete.
There are three reasons for this:

1. Some links to the target page may not be spidered by the search engine.

2. Search engines do not return all the links that are in their index. Google especially
filters the links and does not return the pages with a lower page rank.

3. Ifthe link is returned as an alias OptiLink will not process it unless you hawkthste
alias in the Aliases List Box in the Command View.

The only links that OptiLink uses are the link results returned by the search enghee. If t
search engine has not returned them, OptiLink isn’t using them to compute the ranking.

Don't | need all the links for ranking analysis?

If what we are analyzing ranking, that is we are trying to explain why one pagéeighk&s
than another, we don’t need all the links. We just need a representative sample sodhat we c
compare the way the two pages are linked. Don't get hung up on not having “all the links”.

Do | need all the links to find linking partners?

If you are looking for linking partners, having all of the links is not really necedsaoygh

links will be returned that you will easily be able to identify prospects. If youyang to track

down all of your linking partners, the search engine is not really the best way to do that. You
can use data from the search engine and combine it with information from your own sexver log
You can look in the referrer field in the server log to determine where your tgaffiening

from. If you have done a reciprocal linking campaign, hopefully you have recorded who you
traded links with and what page your link is on, so you can use that data as well.

How can | verify that OptiLink is processing all the links returned by the search
engine?
You can verify that OptiLink is operating properly by looking at the results page thegaheh
engine displays.

Did all my pages get found?

The linking pages that OptiLink is able to analyze are those returned by the searelaadg
those entered manually by the user in the “Additional Pages” box in the Command View. On
the Summary View you will find the number of pages that did not load properly.

Take a look at the Log View and look for error messages, in particular the 1/0 ercepti

message which means that OptiLink can’t load the page because the page wasedtiretur

time (possibly a problem with your internet connection, or a slow response from a wej serve

or there was such an error in the html of the page that it couldn’t be parsed. OptiLink does its
best to recover from html errors because html errors are a common occurrence dn the we
there are some cases where it is simply not possible to recover, and OptiLink nasdahig

page. When a server doesn’t return with the page in time, you can adjust the Network Timeout
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field in the Command View. The default, 3000 ms, is usually sufficient for a high speed
connection and for fairly modern web servers, however you may need to raise it.

The page is loaded, but OptiLink did not find the link:

The link may not be there. The usual cause is that the link used to be there, but isn’t any more.
Another cause is that OptiLink could not find the link because of the way the link is witten

the form of the url is different. It is permissible for two entirely differeld tar both point at

the same web server. The search engines figure this out because they do domain queries, but
doing a domain name query on every link OptiLink finds is way too time confusing, so

OptiLink is not able to figure this out. If you think this could be happening, you can select the
domain where you are not finding links, and look for a link that might be an alias for the target
url. If you find one, you can add it to the aliases in the Command View and rerun the analysis.
The answer to the question “How do | find aliases?” covered below may have helpful
information.

Why doesn’t OptiLink look for links the same way the search engines do?

A search engine spiders every single link it finds. To do this, the search engine does a dns
(domain name server) lookup on every name it finds, then it goes through the ip address
returned from the dns, then loads the page. Since OptiLink is only interested in links to one
particular page, it is undesirable to take the computational time and the bandwidtbegsour
required to do dns lookups on every single link. Instead, when OptiLink finds a link, it looks at
the domain pointed to in the link, and compares it to the target url. If the spellings oinye str
don’t match, then that link is skipped.

How do | find aliases?

A lot of missing links to your page may indicate that the links are being returneétstolian

alias of your page. If you haven't told OptiLink about that alias, it won'’t see the links. Go to
the Pages View and sort by the Target Links column (the number of target links we found on
that page). Look for the ones that have 0’s for the target link count. If you believe a page
should have a link, select that page with the left mouse button, then right click to get the
context menu. Choose “view links”. This will bring up a dialog box that shows every single
link on that page. None of them should actually match your target url, otherwise OptiLink
would have reported it and you wouldn’t see a 0 in that column. You may find that there is a
link that is written in some different way, using an alias. You can discover thasesaliaing
View Links on a page that shows 0 links, inspecting the links one at a time, and find out if it
actually ends up at the same page as your target page.

A good example of this would be a website that was formerly run by a friend of mine named
Terry Plank. It's academywebspecialists.com. In order to fit that on a busingsisechad

also registered acws.com, and both of those domain name server entries, point to the same
domain on the same server. The search engine spiders have no trouble recognizing that those
were the same web pages, and so a web master who linked to academywebspematists.c
acws.com was, as far as the search engines were concerned, linked to the sapagest of
OptiLink doesn’t recognize links to academywebspecialists.com as links to acausbdhe

spelling is different. For this example, you would want to put the other form of the url in the
aliases box in the Command View. .
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Glossary

This section contains definitions of many of the special terms that are used thter
document. The user will find it helpful to review these terms prior to studying theatutori

Authority Page

Class C Block

Clique

Directory

Doorway page

External Link

FFA Link

Hallway page

A page that has a large number of incoming links that use link text
centered around a topic.

Refers to IP addresses and the way they are allocated to ISPs.
Addresses are allocated to ISPs in a block of 256 addresses, so two
IP addresses that are in the same block must be hosted on the same
server. To see if two addresses are in the same block, just look at
the first three groups of numbers in the IP address. If they are the
same, then the addresses are in the same Class C block. For
example, 216.122.64.13 and 216.122.64.155 are in the same block
but 216.122.65.13 is in a different Class C block.

The “community” of pages a page seems to belong to. OptiLink
shows us the titles of pages that link to us so we can understand
what the subject matter of linking pages tends to be. Our
assumption, and one the search engines might be making as well, is
that “birds of feather, flock together” so a sense of what our page
might be about or related to can be seen by looking at the subject of
the pages that link to us.

A web index created by a human. A page is submitted to a human
editor, and he manually enters a title and description for your page.
The best known directories, and most highly regarded by search
engines, are the Open Directory project at dmoz.org and the Yahoo!
directory at yahoo.com.

A page whose purpose is to lead the surfer to another page.
Doorway pages may be very short and even auto-generated or may
be longer and provide meaningful content. The use of doorway
pages is hotly debated and it seems clear that very short pages that
contain little or no content do not rank well in the search engines.
More lengthy pages arguably are not doorway pages at all,
depending on whom you ask.

A link to a page coming from another domain. This is distinct from
an Internal Link that is a link from a page within the same domain.

“Free For All"--This is a page full of (typically) unrelated subjects
on which anyone may list their site. Links from such pages
generally do little or nothing to boost page ranking.

Another name for a site map that contains links to all the pages of a
web site. These are useful for end users looking for particular
pages. They are also useful for search engine spiders as it makes
the site easier to deep crawl.
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Inbound link
Internal Link
IP

Link

Link exchange
Link in

Link Out

Link popularity
Link text

ODP

On-page link

On-page text

On-site link
Outbound link
Reputation

Spider

Topic
Topical Directory

Width (of a topic
or reputation)

Word density

31 March 2006

A link to a web page as differentiated from Outbound Link which is
a link on a page to another page.

A link from within the same domain, same as On-site link.

Short for Internet Protocol, this is the addressing and messaging
scheme used on the Internet. Every web site has an IP address.

Slang for Hyperlink, this is where one page make reference to
anther page using the HTML <A> tag.

Where two webmasters agree to place links to each other’s pages.
A synonym for Inbound Link.

A synonym for Outbound Link.

A simple count of the number of Inbound Links to a web page. This
is a factor in ranking, but is by no means the end of the analysis.
The text used in a link. The link text occurs in the HTML code
between the <A HREF="...”> and </A> tags.

“Open Directory Project” found at dmoz.org. Itis a human built
directory similar in concept to the Yahoo directory.

A link from one portion of text to another portion of text all within
the same page.

The text of a page as differentiated from the text used in links to a
page.

A link between two pages within the same web site.

A link from a page to another page, either on-site or off-site.

A measure of what a page is know for by analyzing the link text of
inbound links. As distinct from Topic which is the measure of what
a page is about by looking at the text on the page..

A piece of software that roams around the web. Used by search
engines to analyze the content of a pages for insertion it into their
index.

A measure of what a page is about in terms of the visible text on
the page. See Word Density.

A subject focused page that leads the searcher to many relevant
resources.

Refers to how broad or focused your page’s topic or reputation is.
"Marketing” is very wide. “Internet marketing” is more narrow.

Word density is measured using the visible text on a page. Itis a
percentage — a value of 3 means that out of every 100 words of text,
the word occurs 3 times. This is the primary tool search engines use
to measure a page’s Topic.
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Other Resources Available At www.windrosesoftware.c om

Products
OptiLink
OptiSpider
Dynamic Linking

Documentation

OptiLink User Guide—provided to purchasers of OptiLink

OptiSpider User Guide—provided to purchasers of OptiSpider

OptiLink Application Secrets Guide—provided to purchasers of OptiLink

Videos

OptiSpider User Guide—provided to purchasers of OptiSpider
OptiSpider Quickstart—provided to purchasers of OptiSpider
Mastering Page Rank

Support Knowledge Base
http://www.windrosesoftware.com/support/
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